MISSION STATEMENT
The mission of the Baptist Theological Seminary at Richmond is to
provide advanced theological education and training for effective
leadership in the various ministries of the church for those men and
women who are called and committed to Christian ministry.
As a community of learners committed to God as revealed in Jesus
Christ, the seminary is dedicated to the following principles:
 The seminary seeks to maintain excellence in scholarship and to
 provide for and encourage the spiritual growth of its faculty, staff,
students, and constituents.
 The seminary stresses classical theological disciplines and pursues
new avenues of education, encouraging practical application and
hands-on practice in ministry.
 The seminary is distinctively Baptist in terms of heritage with an
ecumenical commitment, a global perspective, and participation in
the worldwide Christian mission.
 The seminary is committed to gender and racial inclusion, and, in the
development of faculty and staff, pledges to seek to achieve
balance in gender and race.

SEMINARY COVENANT
The seminary’s trustees, faculty, staff and students are joined in covenant to seven
convictions:
1) the freedom of the individual, led by God’s Spirit within the family of faith, to read
and interpret the Scriptures, relying on the historical understanding of the church
and on the best methods of modern biblical study;
2) the freedom of the local church, under the authority of Jesus Christ, to shape its
own life and mission, call its own leadership, and ordain whom it perceives a
gifted for ministry, male or female;
3) the larger body of Jesus Christ, expressed in various Christian traditions, and to a
cooperation with believers everywhere in giving full expression to the gospel;
4) the servant role of leadership within the church, following the model of our
Servant Lord, and to full partnership of all of God’s people in mission and ministry;
5) theological education in congregations, colleges, and seminaries characterized by
reverence for biblical authority and respect for open inquiry and responsible
scholarship;
6) the proclamation of the Good News of Jesus Christ and the calling of God to all
peoples to repentance and faith, reconciliation and hope, social and economic
justice;
7) the principle of a free church in a free state and to the opposition to any effort
either by church or state to use the other for its own purposes.
Adopted by Provisional Board, 1989 (originally the Covenant of the Southern Baptist Alliance
which founded Baptist Theological Seminary at Richmond)

THE STORY OF THE SEAL
Written by Beth McMahon, Director of Public Relations & Prospective Student Services (July 1991—February 2000)

The first brochure for Baptist Theological Seminary at Richmond was produced in the spring of
1990. At the time, I was working in the marketing department at Proctor-Silex which is a small appliance
manufacturer based in Richmond. The seminary contracted with me to design a brochure; so, I enlisted
the senior designer in the Proctor-Silex marketing department, Barry Roebuck, to work with me in the
overall design and photography for the brochure. Since BTSR had no buildings and only a few faculty
members (Dr. Tom Graves, Dr. Linda McKinnish Bridges, and Dr. Tom Halbrooks had been approved by the
BTSR Board of Trustees in the spring of 1990.), producing this piece was a real trick. The result was
designing a seminary brochure that would symbolize what the school wanted to stand for, which was
service.
One of the main “service” images in the brochure was the towel and basin, which is how that
symbol was integrated into the school’s history. Barry and I also developed a multi-part design for the
brochure – the outer cover was actually a nice four-color brochure with a pocket built in, like a folder.
Inside the folder, we placed less elaborate two-color inserts that could easily be replaced as the school
evolved. Barry thought of the idea to use the same cover and creatively update the information as the
school grew. During the design process, I remember being very impressed with Barry’s creativity.
And, if we had a brochure, we had to have a logo. I thought a cross would be a good, solid symbol
to incorporate as it would immediately communicate what this institution was about and impart a sense
of history for a brand-new institution. It was good theology, but a boring design. A cross is not really a
very exciting shape, graphically. Barry began to pull cross images from many places; nothing seemed to
work. One day, however, Barry moved in a different direction. While looking in a book of antique clip art,
he discovered a circular design with a filigree interior. He began to experiment with the design on the
computer and incorporated a stylized cross shape into the center. When he showed it to me, I loved it.
The cross looked solid and “established” and interesting, more than a standard plain cross. Once
Barry determined that I liked the direction, he continued to experiment. Upon viewing the next proof, I
was astonished. The design now incorporated a stylized B, T, S and R...created from only slight
modifications to the original filigree design of the clip art. It was as if something had reached out from
beyond our efforts and given Barry the perfect original shape to sculpt into the perfect logo for BTSR. As
time has passed, it has been interesting to observe how the logo (now described as the seminary seal)
became such a strong part of the school’s “brand.”
Of course, it has always been difficult to work with the logo or seminary seal. When attempting to
print a banner or embroider a towel or print t-shirts, the seal always seemed to get printed backwards,
with the parts that should be colored, uncolored, and vice versa. But apparently it was worth it.

